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7HE 4 AR o] @A A w3 FEe Fold dFe A Aotk
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7H 6. A o] QM A oAl wAe] AR frold e vE Aol

Cognitive
Image
(€n

Environmental
Responsibility
(ER)

Affective
Image
(AD

(Figure 1) Research model
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297

Beerli&Martin(2004), Lin et al.(2007), 2A8(2010)2 Fasigdct @34 2AEE 17|15
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719e Ao w gusta gtk A AtolEd] HEAE 2Hdetd S wAIA gle]
A(weichat) S AHEsH= AbEEo] JHY HAE Fa Aol #HAd 4 gtk AEAe F
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worow,
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Qe

A

_11m

R

Atk AedgA AF 71

gt EAS Alund,

o= =

WA 40.8%, oA 59.2%= wAdel H]
4]
A

A o,

AR Z = 200H(58.8%), 30tH(15.8%), 40tH(17.8%), 71EHT.62%0)=

SE1a290] A oF 67%2 7HE/ A,

58, 949 59 W £ Aom yEyth i Aus T2 AHUEG207 9 AR
(254%)& B3l A& o= Ttk 7IEF HiEe] ARk 54 <Table 1> 3t%
},
<Table 1> Demographic characteristics of respondents
Characteristic N % Characteristic N %
Male 204 | 408 Middle/High school 192
Gender
Female 296 | 59.2
College 153 | 306
Public Official/ | |0 | o, Education
Teacher ’ University 215 | 430
Self-employed 81 162 Graduate school 36 72
.10 Ol 63 | 126 Less than 20 12 | 24
Occupation Technician
White Collar 59 118 20-29 201 | 538
Sales/Services 49 9.8 Age 0 P
Student/Housewife 132 -
40-49 9 | 178
Others 130 More than 50 26 5.2
A half day 23 | 46 Below KW500,000 | 115 | 230
Lenath of One day 152 | 304 Vonghyy | KWA00000°] million | 234 | 4638
ngth o 1 night 178 | 356 onthly ~
Stay e Income KW172 million 83 | 166
2 nights % | 190 Above KW2 million | 25 | 50
More than 3 nights | 52 104 N/A 43 86
TV, newspaper,
Alone 33 | 66 magazine 9| 98
Accompanyi Family 205 | 410 | Source of Internet 216 | 552
ng Person Friends 134 | %8 Information Acquaintance 127 | 254
Travel Agenc 33 6.6
Lover 128 | 256 Othirgs v 5 30




Aol AHE WrEel AHES BYy 43S sl HeA AR 2 AR RS
NS BA AT, <Table 2> Wehd 2t ol B28 A4 S el 549
5o 06 oo tepton Ad Az 08 o4 W BARES 05 ol UzAF

(Cronbach’s Alpha)= 0.7 o|do2 Yelhg FA4dE5E50] Ug A4S zZeva & 4 Qo

<Table 2> Reliabhility and Validity

Factor Measurement Estim CR. | AVE | CCR Cmnba
ate chs a
be interested in eco-activity 089
makes efforts for various recycling 7120 12.067
Environm | provides environment-friendly programs 690 11732
ental and products
Respons& be contlpuously trying to restore 713 12305 533 850 301
bility eco—environment
(ER) do not use and voluntarily collects the
product that may cause environmental 638 11.125
pollution and contamination
Natural scenic beauty 521
i Nice weather 592 9.731
Cognitive "G00 4 infra-structures 734 | 10973
h;rgg;e Protection of personal safety 776 11.265 510 887 Sl
Unpolluted environment 610 9.902
Clean and sanitary place 675 10.500
. Pleasant 621
Affective -
Arousing 738 13.189
hfélg)e Relaxing 667 | lzoag | 04| B9 T
Exciting 698 | 12659
Loyalty Inte.n.tion to recommend 7169
1LO) Positive WOM 832 | 18016 | 642 | 341 755
Intention to revisit 608 13.097

3. dTRY AP

B a7 PREYe AFEE WA A%, R 23ARE A5

s o' YEITHGFI=0917, NFI=0.895, TLI=0912, CFI=0.925). Hdj*#|

RMR= 00292 YEbsom, RMSEAS 0.066%2 YEISETE oo & A4 23
B 4 gk



<Table 3> Model Fit

X df X /df GFI AGFI RMR NFI RMSEA
407991 129 3.163 917 890 029 8% 066
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H 5l A4 dge Fols e Ao vehdth Bl 444 oAz} 57t

T2 B ggk AEE 10134 2718k Ao g2 YERith

shH, 44 Aol APA TS Alele] AHEd PHEY, F a9E 89kl <Table

5>¢F 2t} o A AHE A o] S AL AR A ou|Ao] ot HH aHE 7HA

gom QXA ojuz|9} FHA UYL FFA| SAE Fog AH aHE vAA = A

o2 yehgth gy HHERE Aued 344 A9 B3A AT f93 3 &

0577 VR AfA o7 fo0d 2EIN0573)S HXE AoRE vEyth <A Z oln|
f 7= Ao

A QAL A SR FolR 2 2AH0614)E YER feol’t SarH0501D)=E
3| o

2 yepyth gEo] 344 A9E AAA olm Al folgk 1P aH0.509)¢F & 7H0.663)
£ ugth 3 Aupgde 244 Ae paAe FAwd AHAoE feld dFL v
A AR, AXH AN olu A Fole] FHHOR folF JBL WATL T 4 9
.
<Table 4> Results of Hypotheses Test
Stan.
Paths FEstimate S.E. CR. p

Hi Environmental Responsibility — Cognitive Image B340 075 9.062 otk

H2 Environmental Responsibility — Affective Image 14 101 1.358 174

H3 Cognitive Image — Affective Image 606 139 4815 otk

H4 Environmental Responsibility — Loyalty -.004 116 -.037 970

H5 Cognitive Image — Loyalty -113 167 -963 335

H6 Affective Image — Loyalty 1.013 100 11.125 sk

Note) #x : p<0.001



12 33+ A31d A3

<Table 5> Direct and Indirect effects

Paths Direct effect |Indirect effect| Total effect
H1 |Environmental Responsibility — Cognitive Image BA0sese B840
H2 | Environmental Responsibility — Affective Image| .154(NS) 509k 6635
H3 Cognitive Image — Affective Image 606 B06%«
H4 Environmental Responsibility — Loyalty -.004(NS) ST 573
H5 Cognitive Image — Loyalty -113(NS) 614 501
H6 Affective Image — Loyalty 1,013 1013

Note) * p<0.05, ** p<0.01, *** p<0.001. Bootstrapping used for significance test
ns: not significant

R2=.706

Cognitive
Image

(@)

-.113
(.614%%)

Environmental
Responsibility -004
(577%%)
(ER)

.606***

1.0713***

R?=.866

Note> numbers in the brackets mean indirect effects, * p<0.05, ** p<0.01, #** p<0.001

(Figure 2) Results of Hypotheses Test
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The Effect of Environmental Responsibility of eco-tourism on
Destination Images and Tourists’ Loyalty

: Focusing on Visitors at Mt. Halla in Jeju Island *

Xu, Xin™ - Lee, Min Jae™" - Hwang, Yun-Seop™*

Abstract

Recently, concern for the environment has been globally more heightened as the threat of
the climate change Is increasing. As environmental management has been emerged as a
new paradigm, product providers are required to coping Wwith the Increasing
environmental regulations and awareness. Especially eco-tourism is closely related to
sustainable and environmental management. Maintaining and managing the environmental
quality 1s important or the competitiveness of almost eco—tourism destinations. This study
aims to recognize the Importance of environmental responsibility of eco-tourism
destination, and provide strategic Iimplications to enhance the competitiveness of
eco-tourism destination. For this purposes, empirical analysis of the relationships among
environmental responsibility of eco-tourism destination, destination images, and tourists’
loyalty is conducted through a survey of eco-tourists. As a result environmental
responsibility of eco-tourism destination don't have direct eflect on aflective image and
tourists’ loyalty, but cognitive image. However, environmental responsibility of eco—tourism
destination has significant indirect eflect on ftourists’ loyalty through cognitive and aflective

images. Finally, academic and practical implications are provided.

Keywords: Sustainable Tourism, Eco-tourism, Environmental Responsibility,

Destination Image, Tourists’ Loyalty
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