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A1A Az g oJg8d 12

1. Ade 39

HA et &Y 21A7]o = 7] HHEE AE ) ML A= A
wrbaL, Abdel Ag - E AsEel i Ade AN A Algsks Aol
s a5t 2 Ao, MuzAtde 3 Fo] d Aol 3§ A tH(Toffler,
1970).

o] Pine & Gilmore(1998)2} Schmitt(1999)¢] Aol A= A QA
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nh 2o FAwe B4 o & 9

i

oE welt s AR F4sed Fas

(Zaltman, 2003).
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Aola AL whgolm, 7]do] ZALe] AF 3 A H]
g Fofo A AMAES] AFS TRyTGoR F8Slojof st
3t H(Meyer & Schwager, 2007).

<E 2-1> A9 Ay

277 Aol Ay

Maslow(1994) APS st =715 A%

Ewert & Hollenhorst
(1994)

Pine & Gilmore(1998)

o A5 A o g AT AT g

Sehmitt(1999) A0S 43 BARAY Felahd @A B
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E3] hospitality At ¢ AEL Fo] HolAY Ea, us Hu WS
D =7l 27ke]l 53 five sensesE A EF7] o H 7] wiEol (F It 4,

2015) #3F okl A E Aol Fod HAoT

A9 A wAEE AAHD HEros AN BHAA e Hito
A7 Wl gAY} A #we oldlE FIA EIAAN(Pine &
Gilmore, 1999), ©]% Schmitt(1999)= & A Ao st /M AdS &
&3 AP mARY FeAds FAstel, Ad v (Experience
Marketing)> 71 o] &AH|AZC Al dufetaz} st AF ddd A3
713 & Algst= Aolth

A AW vAPe AYE dAER BAse] A4S o4l

st sz AFI Auls Fo L4 olue mAE A

Azl Al AF Adoleh=s dd= F7F 3FAtH(Schmitt, 1999).



2. A@dasre APA+

A oo Aol 9 A4 AAA] S F A Adoew
U= 4+ AdH(Pine & Gilmore, 1998). A Zojo] A% AL thA] Passi
ve Participation(F=% % #o])¢} Active Participation('s5 % &), & 7HA =
BH P&, 54 Fode F2 A3 #Ad 53 go] Av|xEo] Ay

Aol JeE MAA i A duste], wilE $EH Folt LnAEol

44 gl GFS WAL AL Agvise F2 WALE FAL, A

Fd 87she] wA A9 @A Felol vt Absorption(F)sh Im
Fodded, A8 B0 TVE Bd 78 nt

NS Z7470 F57h DA, AN F7E e Adse

52 ¥ (Educational Experience), 424 A3 (Escapist Experience),

A1) 2 A & (Esthetic Experience) 474 &4 2 v X tH(Pine & Gilmore,

Oh, Fiore & Jeoung(2007)¢} Rivera, Semrad & Croes(2015)¢] -9l
Ad 2A2E Bgo) AHgste] 1S4 A F(Educational Experience),

M=
2

i)
2

A & (Entertainment Experience), 474 A& (Esthetic Experience),

ne
iu}
)

A &l (Escapist Experience) 4714 845 S8t}
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1) @83 A F(educational experience)

4 Aoy sEH Fuz, nAlA N2e Ade] AnE AT
stol AGeHA st Aolvl, wATEL AFHAor WA AFE FYSH

Hol, w3l AFHE o WMEES Bett ZelA elu AFHom A

vgol A dutdow WwSA APES g BAX] KA, F7HE] #
FAE &47F Skt ol FA1717] fldte] wsF Ad L4AES
AS Fal L A el v w7 B GAE
33l A k= Aol tH(Rivera, Semrad & Croes, 2015).

19 B A, wg, 45 T AAsE AL

oMo w5 AP oFA oA AFAE] AP e4s



3) A1 & ) ¥ (esthetic experience)

A2 o] WAlska e Am A A 2 BAEs =7l WE A3 s
ojul gk (14 B - o] F %k, 2012).

AP Ao &F T B 2450 AHA AP 45 5o, #EA
58PS FHA Ad AHRE B =70, on] Qe T E TS B
A BAS =7 A FH+e AE ZEHO, Fiore & Jeoung, 2007). o] & <&
v A AES AMu|aupAY ] MH]2 E7(Service Scape), =3 & 37
(Physical Evidence), #$]7](Atmosphere) So #HE o] Ay 7|z 3}
(Bitner, 1990; Lovelock & Wirtz, 2004).

AHA AP AFAER stolm oAFAd i FAFAS] ojm A U

AF717A% 59 &35 F9(Oh, Fiore & Jeoung, 2007).

4) 423 A9 (escapist experience)

= 1 10 1 v
A2 5 5 9l oem oA wgd AYnc FEA, FolE, BYn
g ole@ ARG AWl HY tg AFHow Folges Aol



¢1}(Cohen, 1979).

A2 HFAEo] P& A JFoRFE Blojy Aol FAAFS
Zral A5 G ARElE AASHAl stobar S tHGross & Miller,
1961). #FAES T4 dPALEZHE Blojyg qds o T3 I
o w zol FAA S Fob oA oA =71 g gFoR ANE

Folrd sttt 7743 tH(Turner, 1973).
oje} o] Ad&A AF-2 hospitality AFFolA FLoe dez =g F

AR, o WEE FUsE A e AU BEY o oF YT

= = [e]

d

3] FA4stAY Aelst7] 7t o] i (Prentice, 2004).
Qdhes AeEa e Aol & A ge =4S Rux s B
So §77h B S AdsYA Q8e FFAAY DB A9 v
j

stohar sFS o (Mac, 1973).



Al 2 A AZ4d 7HA

1. A4 729 A

(Zeithaml, 1988).

W oled FuA AP AzE AAE Aol dah BE A4E

Folsts FU olfE X A= L Taks] A% ol &n

A ek sk vh(Mittal & Sheth, 2001).

% e A3 S98 Ador ABHE olgoln, A% Fa A
oo gaEteta stgom, £F AR Aol dste] A ol & &

Azt A v AR Aew avjabEe] rufste] A Ed Bl &
of Wg BAe o= olsst = A= yEhEtH(Peter & Olsen,

1990). &, &v|AEo] A Estal FoE AFEUd=Ad tiste] A ztshar
=7 el g8 sk AnkAEQl HriE B 4 lth(Bolton & Drew,

1991).
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<3 2-3> AZE 7HA 9] g
AT 2E NEA A9 &
N 7FA & Fuj oo} 7FA] o
D:;‘(_El—r 3] A Z_]' o] x ;_(jl e
Dodds et al(1985) | = =T ]iﬂ% o <A BN P/ EAL FujoEel
TRl A H gk
AH] 2 o] Gof oA dojX| =
) aMoe] A& Ao 3| 28 aAS 47 4l
Zelthmal(1988) 59 1 7o R E R P P
Alol o] At A
Aqu) 9] 2 ZkE o] XEH
Yi(1990) o]} A Ao A ZVASAANA Y Az 5] A
A5 A
Bolton & =4, g4, 54, 43 A 4, BdA], 1y
Drew(1991) 71d), YA &5 Ao 9 &
SV=SQ+SAC;
Cronin & AU A~FA T A& SV=service value,
Taylor(1994) S A7 A & SQ=service quality;
SAC=sacrifice
AF 3 A2~ 74, X 7hE AA A7t 7y Ao A 7zhg
Oh(2000) 4, A7td AgA g, 7FA o] dge wE Holgh=
44 sl Azte] w3k Me HE
AN A=A A A 7+E 7R SAH S $ 8k
Lee et al.(2007) nen ) B 288 A, 7154 agx
ZFA] o] #3214 . :
FAA 7HA Y FEHE Q1A
D AYATE Faste] Ak A

=

pAa=1
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A2} R R e K e

7}A]

Gronroos(1990) A4

o o
R
L)

7}
7}
7}
7}
7}

Sheth et al.(1991)

EN O NN >
A N off ol o
L )
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Gnoth(1997)
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Sweeney et al.(1999)
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Sweeney & Soutar (2001)

N

E

74
745

744l
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Hlzbg ol 71l wiAE Al ASE o =7
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23 Gronroos, 1990).
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el v
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vl tH(Holbrook &
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ki3
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the
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s

Hirschman, 1982).

)

A7l Aol

W

e

NI
il

il

S

al

3l 21 tH(Babin et al, 1994).

Zb=thar A A

] AEo] 23 dtH(Sweeney & Soutar, 2001).

S

g re

el

o7 A Au| o] o] g

R4

3t} (Sheth et

a1z}

2

al., 1991).



2) A8 A JEX o e APAF

ALE A A= AR R FE OB e Aol Hgk o2 AMEER FH
A HE= 29 olm Ko Ao g Ao 4= gt Sweeney & Soutar,
2001).

Pitta & Katsanis(1995)2] Aol A= AH|AEo] A Foly AH] =0 of

atol 7o 2A& E W, 7lsH] FHAEG AFRAS TRl H A=

al, 2006). #14lel gk FdS e ArgHY st Fol 159 AR A 9
Avg 250l H3de F/1Fe Tl A s dee AS EwIn
(Rintamiki et al, 2006). o]+ A4 AHE T3 O AlEES AlAS
© =2FYH AMGA Fd e, e AdEd A 2ds
. A AH] JEE ] OE AMEEC] 2E5S oE A ddsies A
2 84 ¥vH(Richins & Dawson, 1992).

A4 o] 3
g AFERZ B FAHAAH Yot AAHA 5L STl ARAS &
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Rivera, Semrad & Croes(2015)+= 712 Pine & Gilmore(1998)2] 471#] A ¢
84d AAAH JHAE F7FeE 5E'sE ATk, Aruba = Small
Island Destination®] festivaloll #7Fgt Y A& tid o= gk AFoA] Y Al
7F BA B om Q&) 7HA WAeA R SAlA Ha AE e v
Ho} o Bol A&l ghthar e it

EL B Anet n&e Adr BAA THAE argste] 4 7HA ¢
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W) 2Qlew Agste] AAH AT Awrdel AYe Fad ait @ 4
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Aol HAREAQl AFBALLE FHoE FAA THEAE Edbee Ao Foa
3l tHRivera, Semrad & Croes, 2015).
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o] A AE A A, AAH dsHozA o7t 52 APl gig 2l
A AEA 7] flsids fele] ZERI A Al Sle] Aol Hastthar st
Atk

ueba FAE A= anjabEe] oW AS AFsta Ui As & v
g 7R dvar =7 oo A o R e ZHAE 2o (Williams

& Soutar, 2009).
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BoATe] BA2 wysy] g8 AddT 2 FARTS T AT
Aze AHEE £ wESI AFEHL el A4S AFaE wyo
2 ATE Afsnd @k B AT 2Aue AT 1 olile] Ag)

AF=2 &3 4 3% FIT(free independent traveler) S¢S thAto
2 3t & #F FITH @Al &F3shA 8 /Ml o dxE wehoh(H
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A 473 AT 24

A4d BEE WA 10278 (44.7%), 9140l 126 (56.3%), A9 BE:
20t 7F 907 (39.5%), 3007k 767 (33.3%), 40Th7} 407 (17.5%), 504 o] o]

2278 09.7%) = EEHJG. A, AE EEx= Aol 61%(26.7%), AHFA

o] 7778(33.8%), 712l o] 227 (9.7%), A+2o] 157 (6.7%), &FHde] 117
(4.6%), Agsieol 427 (185%)= YERNTE f4912 30000C ©lsh 447
(19.5%), 3000~60007c°] 7078 (30.8%), 6000~90007c°] 39%(16.9%), 9000
~120007c°] 29%(12.8%), 120007 ©l*Fo] 4678 (20%)= yEbskth. ths9]
WA Aty dgS YERAA
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<E 4-1>°] A& AFS i =2
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<E 451> Ae AY HE

T 2 U = (%) H & (%)
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o] A 126 55.3
20~ 294 90 395
30~394] 76 333
o ¥
40~ 494 40 175
504 o4 22 9.7
s} Al 61 26.7
A2 77 33.8
7] %A 22 9.7
ZI
A 52 15 6.7
THEY 11 46
294 42 185
30000G ©]sk 44 195
3000~ 60007t 70 30.8
4+ ¢ 6000~ 90007t 39 16.9
9000~ 120007t: 29 12.8
120007C ©] 7 46 20
gt A 228 100




Al EE= FAde] 9078 (52.3%), ool 829 (47.7%), AR EF= 20
7k 7078 (40.7%), 30th7F 547 (31.4%), 40th7} 289 (16.3%), 50t o] o]
20 (11.6%) = x5 Avt. 4, A4 2E= Aol 537 (30.8%), AHF-
2ol 649 (37.7%), 71< 2 o] 129(6.9%), Ai-#lo] 7TH(3.9%), &7 o] 34
(1.5%), Argsiel 339 (19.2%)= YERsth f5912 30000C ©lsh 457
(26.2%), 3000~60007C°] 457 (26.2%), 6000~90007c°] 37 (21.5%), 9000
~120007c°] 1678 (9.2%), 120007C ©]/de]l 2978 (16.9%)= UEFR Tt ths9]
Aol Adntz HGS YERUL
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T 2 U = (%) H & (%)
A 90 52.3
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o] A 82 477
20~ 294 70 40.7
30~394] 54 314
o ¥
40~ 404 28 16.3
504 o] 20 11.6
Ay 53 30.8
A2 64 37.7
7] %A 12 6.9
ZI
A 52 7 39
THEY 3 15
294 33 19.2
30000G ©]sk 45 26.2
3000~ 60007t 45 26.2
4+ ¢ 6000~ 90007t 37 215
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120007C ©] 29 16.9
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2ol 1417 (35.3%), 71 A°] 347 (85%), &0 229 (55%), &FUe]
147 (3.5%), #F@ el 7578 (18.7%) % LEtukth. d491 30000 ©l st 8973
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T ® U = (%) H & (%)
A 192 48
A4
o] A 208 52
20~ 294 160 40
30~394] 130 325
o &
40~ 494 68 17
504 oA 42 10.5
A 114 285
A4 141 35.3
7] = 34 85
Z el
B 22 55
TEA 14 35
2k 4 75 187
300006 ©] 3k 89 22.2
3000~ 60007t 115 28.8
4+ 4 6000~ 90007t 76 19
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120000C o] 75 187
g A 400 100




5] 7F 239(9.7%) 43]7} 378(1.6%) 53] ool 99 (4%) & YEFSTH ARV
He 19 2o] 1678(7.2%), 29k 3Uo] 239 (10.2%), 349+ 4] 4278 (18%),
48} 59 0] 56 (24.6%), 54t ol 4ol 917 (40%) o2 yEFRTh Fukxpd
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o] 257 (14.6%), 54 62 o]4Fo] 487 (28%) o 2 LIEFRITE FHbAd
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4(17%), 27} 16M(4%), EA7F 608 (15%) o2 el W52
2637 (65.8%), £2 o] 657 (16.3%), /A Wi-o] 297
(7.2%), o= Fo] 18H(45%), Hl=H =7} 259 (6.2%) = eyt +
FoAgdse &gol 110W(275%), #HFA Wito] 1107 (275%), 2 Ego]
5(17.8%), #1743 #o] 869 (21.5%), Elvtut= 239 (5.8%)= iyttt w33
2 Ardz gyste] Qe o] 20798 (51.8%), AF7F 1148 (285%), o3
AF7Y 5478 (135%), 33 <kl A& o] 14%(35%), <uh/Z €] 117 (2.7%)
o2 Yetyth sEtAlA Y #dete] sEo] 2197 (54.8%), s ~E/A
2ESt-27F 459 (11.2%), IA/HT Feol 449 (11%), H|XE7ZL 459
(11.2%), 7187} 4798 (11.8%) % YEsth 59 <E 4-6> AA F29
g Ay d3S e



el 4 & 3 (n=400)

3

o w3y

(%)

e P o ] Ll BT R N o e e Rl oo Ll B WY S el RN Rl [
E PSR e R = R LA S BClINE N <Rl ol S B ] S Rl e
=3
~~
g o~ < ® o
>~ 0 Do o> 3 o o < < O < 16~
HIRo R PSS BB EZLEBRI G mBRQoB IR gEIES S
=
£
oF
! i3
~, nl =
<© 2o o (R T
gy G gy G o AR A o T T Iy
<O\ o o oU © ) T o = ~ X KDy
QQQQMZ3451ai_.llﬂ1_ﬁﬂrﬂiﬂoﬂ%qﬂolwﬂoﬂﬂmulllmmow__.u@%ﬂ@z]#ﬂwu
— N S e a2 ar | N K B o delkE 4 =1 N X B e Wy |t 5% 5~
Po,u.IAEF.SAL1r Jwgm ) ~X T o Jir i
ol ﬂu ﬂu ‘ﬁ
o ﬂL ;Q% —
pil 7! < G
- o fom
~ o o _ ol
K N o r L ﬂoﬂ._ S
R - T ar
aid e o aid N = o G
™ G3 ™ A Ay




18 = 3 BgA £4

Cronbach’'s aAlFE

IR

A

B o=

]

o

el

o

o

Cronbach’s aAl<+=7F 0.6 9]
2012). ¥ Ao A}

EE L

o]

@),

d

A= A= A A

=
o

9
(B&E3h), A4 A

j
a-

lleoez

B=a)e] 4719 s

o
1 (3%

& A

[}
=

)a

5}

(3%

3
=

), A

5}

7HAN (3

5%

‘Zs,/\].

)

7=

AR 3 sheladl, @

At

4-7>3 2}

o -
= <3

o}

Ak

F AR =

o &

o

|

929

gl

)
=

2 AN

4
< o~ — — o (o)) g (o}
._..I._ﬂ < [ <t (@)} — o™ O <
®Q o o & | & o & | x
gl
o o o o o o o o
°
AR
7K
= || = - - o - = = | H
o R R R R K K N ,m%
ol ® = ® " |~ N~ N o
ol U U o
Tl o 5 & | & T
on ~ °
E] o 8 oM NH ~ T o
M
- — 4 — o
= X X — 1o
N O )
o 4 X =
T En N
03 o
- E)
ol




2) BYA B4

B34 (validity)

E} A (construct  validity)o] 2

T8N

f

2012).

T4 7N

—

o

I

NJo
pul

il

X
iy
B
—_
fite)

el

_ZTI

o
3
oF
el
NJo

oz P gtk

el

bl o,

)

g

o 2~
T

Q21 F A (confirmatory factor analysis)<

3|
A



(1) AFTEHBAH £4

Z3(AVE: Average

-

Variance Extracted), 7I'd A& = (construct reliability)s ©] At}

T
Y
o)
-

AJr
)

ol

I

e

-

Gk Ao #E3Wst TAAES & dehgA 23
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.031; root mean square

920; adjusted goodness of fit index (AGFI)
969; root mean square residual(RMR)

Composite construct reliability

.000); goodness of fit index (GFI)
962; comparative fit index (CFI)

Average variance extracted; CCR:

error of approximation (RMSEA)=.049

*p < 005, ¥ p < .01, == p <0001

X2=442.7132(p
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<X 4-9> FgMEze] daaAx

ngd oA AdMA dwd @RA A¥H FAY @R

BT 4w A% A® A" A AA AR 8sd:
ﬂxf; 652* 33" 118" 209" 187" 259 241 219
gxﬁ; 5197 17t 168”336 213 3160 306" 2367
@;1;} 3447 410" 812* 218 239" 250° 250 236
%E; 45T 5807 4677 772* A1 4TS 47 S
% ?ﬁ 4337 461" 489" 6437 815 5610 457" 3040
Afi? 5097 562" 5007 6897 749" 675° 5340 475
7""7]’1? 4917 5537 5007 6887 6767 7317 731* 503
, 335 4687 486 47T 31T 6287 6897 7097 .679°

a: 7} 42919 AVE=Average variance extracted,
b: The square of correlation coefficient(r®)
#=xp < 01
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Index; > .90°] w}z+2lsh) AGFI(Adjusted Goodness—-of-Fit Index; = .90

o
ol

| #2243, RMR(Root Mean Square Residual; .05E.t} #S42 nlgz
g}) NFI(Normed-Fit Index; > .90°0] ut&& 3, x%o] st p-value(> .05
7F bR R o] & Foto] AP =S Hrbsklv(o] s - 1 #]E, 2015).

B mdAHegn: A5 x=455.272(df=185, p=.000), GFI=.903,
AGFI=.868, TLI=.946, CFI=.957, RMR=.036, RMSEA=.0612 A4l %3
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1) 7Hd 19 #AF

o 7t 8919 A X9 ZEs ARAT 2 SAH fAXE AT
g Ax, d=24 AP (B=657, CR=9.754, p=.000), Av= AH(B=217,
C.R=4.220, p=.000), 252 A& (B=.136, C.R=2.425, p=.015) £o= 743
A e fodt dFE v A= Aoz JERTh E3 AP 8 et AFE A TF
2 b GFHAE A A7, dgd A (=629, C.R=9.657, p=.000), A
4 A (B=.196, C.R=4.115 p=.000), &2 AF(B=191, CR=3.656,
p=.000) o2 AE A ZpAe dFS v A= ez vEhylth g, AA
2 Zhxe] JEge wAE AFesrE e AA(B=634, CR=9.857,
p=.000), Aw# AP (B=194, CR=4012, p=.000), 252 A (B=188,
CR=3544, p=.000)= 2% UEst. webs 7HE 18 72 A8 e At

2) 7Vd 29 HF

. AAA 7Fx19] SMC(Squared Multiple
Correlations) A @249 47] 80 AAHA 7hA 745%, AH3| A 714
76.2%, A AA 7FAoll tlsle] 634%<] A S zhi= Aoz ey
ey w3 P %
=3t ARAF B A4 FY8s dFTE Ay, dgd AF(B=.443,
CR=9.754, p=.001), 224 AH(B=162, CR=2475 p=013)&o 2 @3 3
Fozel fFojd JdFgFS M= AR Ye A 28 B g
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<} 4-10> 7Vd AS Ao 9.9
744 4= BES g CR. A
A -
HI-1 254 A3 136 .050 2425 A g
HiI-2 2924 Ag -.120 067 -1.821 7] 2}
- AA JHA
HI-3 Av4 Ag 217 034 4.220 A g
Hl-4 <=4 49 657 068 9.754"** A g
HI-5 254 A4 191 043 3.656" A g
HiI-6 2924 Ag .001 055 023 7] 2}
> AME A 7HA|
HI-7 Av4 Ag 196 070 4.115™ A g
H1-8 <=4 49 629 .060 9.657" A g
HI-9 54 A4 .188 048 3.544™ A g
H1-10 o4 Ag -014 -.063 -.229 7] 2}
- AAAH 7HA
Hi-11  AvF A9 194 079 4.012" A g
Hi-12 99237 A9 634 065 9.857 A g
H2-1 253%F Ag 113 .069 1.802 7] 2}
H2-2 o34 A9 162 081 2475 2]
- B3 PFox
H2-3  AnAH Ag .010 118 172 7] 2}
H2-4 d=4 49 443 171 3.219* 2]
H3-1 244 71X -.060 .086 -.862 7] 2}
H3-2 A3A 717 - #F 2= 174 135 2.345" g
H3-3 ZAAA 7}A 255 116 2.700" A g

x’=455.272(df=185, p=.000), GFI=.903, AGFI=.868, TLI=.946, CFI=.957, RMR=.036, RMSEA=.061

#p< 05, **p<01 , #kxpl 001
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HgA ke AolE HFeH7] s oEHEE A (multigroup analysis)S

H A =45 U A (measurement equivalent) A5 8, 2EWHFA A
F A9n=172), A& AG(n=228)2.2 £33 F 37 2AF8HE ol &

sl He 7+ 2Rt AR 9 (constrained model) ¥ AR E
(unconstrained model) 7+ x*¢] #olE HF sk 1 Ay AHmdo x?
=784.373, df=448, AlFE L2 803.305, df=464=4 AR} A ekrd
AfE7E 1692 F7FtEA xPo Zoli= Ax=18932, df=1622 ok 7+
Zpol7b fle Ao ® YEh(df=16 o W Ax*=26.30 ool f9)

%= A (measurement equivalent)©] 21 % ]t}

o
e
o

Hgow ¥ 9w 2 ARAF 2 wd ) 1F 3 7

kil

Ag 7+ fFost
Zpol 7k E=A #Felsly] e 4 Az 7 AfEd Aefrdo] x? Ajol
& Btk 74 AEAF H o]lE 7 Aol vg <iE 4-11>3 Erh
AN deH AP A UHH, o=5A AP AR A, A
A AR ARSA THA, A AdS AAA THA, A 7R 9
Prorel ARoMlA fodt Aol (Ax*=3.84 ©] )7t WEFL
AFAo g2 AR, AFAAqA dE4 Aol g4 7HA](B=.823),
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oA Aol ARs|A 7FA(B=182), dEA A Fe] A3H 7R (B=.863),
debz Aol BAA ZEA(B=784), ZFABA ZFA7F #F P52 =(B=.309)
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<EA-11> AE vs AT AY 7F AZASG Ao
A F A& 2 AX?
° f
B2A% (n=172) (n=228) X d /df
A EEH EEH oo 370
AS A
wEA A 041 190 76803 371 159
oA A 134 -13% 76644 371 0.00
SRR
An A A 1745 205" 76645 371 0.01
SR 823" 605™ 77076 371 4.32
weA A 124 234" 76714 371 0.70
oA A 182 134 77212 371 5.68
SRR
REIEEE 170° A8 76648 371 0.04
SR 863" 480 77652 371  10.08
wEA A 173 17T 76645 371 0.01
oA A ~001  -034 76650 371 0.06
> AAE A
An A A 108 27 76718 371 0.74
A A% 784 B81™ 77038 371 3.94
weA A 081 125 76652 371 0.08
oA A 235 -134 76706 371 0.62
> P PE T
REIEEE 024 006 76647 371 0.03
A A% 606 323° 76698 371 0.54
2HAA 7} 309" 036 77052 371 4.08
P B I I R S R V| 150 76645 371 0.01
AAA A 395" 270 76659 371 0.15
*p.05, **p.01 , **p.001
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Abstract

Experiential Elements Influencing Behavioral Intention
of Chinese Tourists via Perceived Value of Tourism

Destination

- Comparative Study between Seoul and Jeju Island -

Park Geuna

Department of Hospitality &
Tourism Management
The Graduate School

Sejong University

This study has examined if experiential element is affecting the perceived
value and behavioral intention of the tourism destination, for the FIT Chinese
tourists who visited Seoul and Jeju, and analyzed the mediation effect in order
to verify the difference between the Chinese tourists who visited Seoul and
Jeju respectively. The research has been carried out to deduce the precedent
factors for the experiential elements, perceived value and sightseeing behavioral
intention for analyzing the influencing relations of each factor in order to

present the practical proposal for the Chinese tourists.
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The attributes related to the experiential elements, perceived value, and
sightseeing behavioral intention were deduced out based on the literature
review, in order to achieve the goal of this study, and the online questionnaire
was used against the FIT Chinese tourists who had visited Seoul and Jeju
within the past 1 year period for the empirical analysis. Total 19 hypotheses
were established in 3 categories, which have been verified by the structural
equation model (SEM).

In the empirical analysis result of this study, first, it has appeared that the
educational experience, aesthetic experience, and deviating experience, which are
the sub-factors of experiential factor, are giving significant influence to
emotional value, social value, and economical value, which are the sub-factors
of perceived value. It has shown that recreational experience does not give
significant influence to emotional value, social value, and economical value, all.

Second, it has appeared that recreational experience and deviating experience
give significant influence to the sightseeing behavioral intention, but  the
educational experience and aesthetic experience do not give significant influence
to the sightseeing behavioral intention.

Third, it has shown that social value and economical value give significant
influence to the sightseeing behavioral intention, while emotional value does not
give significant influence to the sightseeing behavioral intention.

In the analysis result of mediation effect for verifying the difference
between the Chinese tourist who visited Seoul and those who visited Jeju,
fourth, the Chinese tourists who visited Jeju have appeared with higher value
in the influence of deviating experience to the emotional value, of educational

experience and deviating experience to the social value, of deviating experience
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to the economical value, and of emotional value to the sightseeing behavioral
intention, which has shown the difference between the Chinese tourists who

have visited two respective destinations.

Keywords : Experiential elements, Perceived value, Behavioral intention,

Chinese tourist, Seoul, Jeju.
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