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<ABSTRACT>

The Effects of an Event's Physical Environment on Visitor's
Satisfaction, Revisit Intention and Word of mouth : In the Case of

Jeongwol Daeboreum Fire Festival

Hong Kyung il

Major in Art Management
The Graduate School of Arts
Chungang University, Seoul, Korea

Advised by Professor Kim Chan Hyung

The purpose of this study was to examine the impact of the
festival's physical environment on visitor's satisfaction, intention to
revisit and word of mouth. More specifically, how festival's
physical environment dimensions were related to residence and
socio—demographic variables were of interest. Further, this study
examined the relationship between visitor's satisfaction and
intention to revisit, word of mouth.

A sample of 192 people attending the Fire Festival in JeJu was
obtained through an on site intercept sampling method over a
period of 3 days.

To examine whether there were distinct physical environment

dimensions revealed by individuals attending the Fire Festival, a
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factor analysis approach was adopted. Factor analysis revealed
three distinct physical environment dimensions: Attractiveness
(Factor 1), Kindness (Factor 2), and Cleanness (Factor 3).

To determine if there was a significant relationship between the
three dimensions and socio—demographic variables, a Oneway
Analysis of Variance and T-test were employed. Statistically
significant differences were found between dimensions and
socio—demographic variables. According to the results, visitors in
the over 40 age group were more favorable in the festival place's
attractiveness and cleanness than were people in the age of 20 to
30 age group.

According to the t-test results, people living in JeJu Island were
more favorable in physical environment of festival place than
were people living other than JeJu island.

Author also found that the greater the degree of attrativeness, the
greater the visitors satisfaction was. In addition, the visitor's
satisfaction was related positively on the intention to revisit and

word of mouth.
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